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Introduction

This brand identity guideline sets out the correct usage of the HKDI visual identity
system. Correct and consistent application of the signature, typeface and colours from
printed materials to digital and spatial environments - is imperative to build brand
equity and visual recognition of the HKDI brand.
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Corporate Signature

Corporate Signature

—— SYMBOL

- LOGOTYPE

HONG KONG
DESIGN
INSTITUTE
5EANE

@5t 8 R

The HKDI’s corporate signature is comprised of a
symbol and a bilingual logotype. The design of the
symbol is based on the “HKDI” letterforms and
embodies an inherent cultural dimension.

The characters “HK” at the upper part of the
symbol resemble the Chinese character “X”
meaning sky or heaven, and “DI” at the lower
portion has phonetic resemblance to “earth”
“i#” in Chinese.

Unifying heaven and earth conveys harmony, truth
and beauty, all of which are fundamental elements
in the nature and discipline of design.

In order to allow flexibility in a wide range of
brand communication materials, two versions of
the signature have been created. Application rules
are set forth on the following pages.
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Signature Lockups — Full Colour

Colour signature on white background

==
=

™ = HONG KONG DESIGN INSTITUTE
DESION SOFAENERTE R
INSTITUTE
BB E

Bt B R

Reuersed colour signature on purple background

==
=

o= == HoNG KONG DESIGN INSTITUTE
DESIGN SDOFENERHER
INSTITUTE
EENE

Bt 2R

Whenever possible, the full colour version should
be applied on white background, reversed version
should be applied on corporate purple background.
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Signature Lockups — Black and White

Single colour signature in black and white
EHonG o == HONG KONG DESIGN INSTITUTE
DESIGN SEENERTE R

INSTITUTE
EENE

Rt ER

Single colour signature in reuerse white

==
=

prv— == HonG KonG DESIGN INSTITUTE
3 =4 B

DESIG PO F5ENEHHERE

INSTITUTE

5ERNE

Rt &K

For one colour printing or special colour printing
is not possible, the black and white version or the
reversed white version should be used.
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Minimum Clear Space

HONG KONG
DESIGN
‘IﬂSTITUTE

R %I] iii

HUﬂG KONG DESIGN IﬂSTITUTE
,,,,, E é/%ﬁﬂ%uﬂufmh

L |

172y

To achieve maximum visual impact and clarity,
minimum clear space around the signature should
be maintained. The signature must never appear
to be linked to or crowded by copy, photographs
or graphic elements.

For vertical signature, “x” is the width of the
symbol and is used as the basis for establishing
the minimum clear space requirement which is
1/3x of the signature.

For horizontal signature, “y” is the width of the
symbol and is used as the basis for establishing
the minimum clear space requirement which is
1/2y of the signature.
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Minimum Size

==
=

HONG KONG
DESIGN
INSTITUTE
5HERNE
#tBR
[
Minimun Width 6mm

HONG KONG DESIGN INSTITUTE
EARENERFTER

Minimun Width 20mm

The minimum size of reproduction is shown at
left. It should never be reduced further in order
to maintain its clarity and legibility.

This version only applies to sponsorship or
co-branding events/activities. In order to achieve
better visibility, the minimum width of the
endorsement line should be 30mm and the
minimum width for identity should be 20mm. If
the application cannot meet the minimum width
requirement, then the endorsement line should
be taken out.
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|dentity with UTC Endorsement

X

1
HONG KONG
DESIGN
INSTITUTE
EERNE
RitBER
| 1/3x Minimun Distance

Member of VTC Group
VIC gt 8

] 1/2x

e |

1/3x Minimun Width 1/3x
17.5mm

Sample Application
CD Cover

=

HONG HONG
DESIGN
R

Member of VTC Group
VIC misE

This version is applicable to items with limited
space such as CD, souvenir and campus signage.
The minimum width of the endorsement line
should be 17.5mm. If the application cannot meet
the minimum width requirement, the endorsement
line should be taken out.
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Purple Bar

Version 1a

13 x 13

1/3x

HONG KONG
DESIGN
INSTITUTE
BENY

REtBR

X
Minimum
Distance
2x

Member of VTC Group www.hkdi.edu.hk

VIC it 8

2/3x
: 1.8x 1.8x
MDgxtlmum Minimum Minimum
istance Distance Distance
Version 1b

==
=

HONG KONG
DESIGN
INSTITUTE
EENE
® it 8

73

Member of VIC Group )
VIC IS8 www.hkdi.edu.hk

For consistent application, the endorsement line,
website address and slogan are centred within the
height of the bar.

Version 1a

This version is the preferred usage for most HKDI
marketing communication materials, such as
course leaflets, advertising, promotional banners,
booklets, etc.

_ 1/3x
BHRXth-A70E
Creatiue Talents New Horizon

1/3x

2/3x
Maximum
Distance

Version 1b
When the background is purple, a white line
should be applied to distinguish the bar.

MRXM AZHH

Creatiue Talents New Horizon
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Purple Bar

Version 2a

13x  x  1/3x

HONG KONG

DESIGN
INSTITUTE

2x
Minimum
Distance

Member of VTC Group

VIC # s &8

2/3x
Maximum
Distance

Version 2b

==
=

HONG KONG
DESIGN
INSTITUTE
EENE

Rt 2R

Member of VIC Group
VIC it 8

Version 2a
When the purple bar is too short to fit the website
address, it will appear at top right of the purple

3 bar, flush right with the slogan. This version is the

preferred usage for HKDI marketing
communication materials.

2x
1/4x

1/4x
1/3x

www.hkdi.edu.hk

BHRX - AZ7RE

| 4 !
Creatiue Talents New Horizon

1/3x

1.5x 2/3x
Minimum Maximum
Distance Distance

Version 2b
When the background is purple, use a white line
to distinguish the bar.

www.hkdi.edu.hk

ammm HEXB AFRT

Creatiue Talents New Horizon

10
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|dentity for Sponsorship Usage

Figure 1

2y |

2y |

== HonG HonG DesiGn INSTITUTE
OEENERHER

—clear zone

Member of VTC Group VTC i l&mt 8

102y y

Minimum width for the 172y
endorsement line is 30mm

Sample Application
Sponsorship Ad

igporece

hict
fale T

antalis® di
\\\\\\\\\\\\\\\\\\\\\ -

....... i design link

ZE 1ons KonG DEsen InsTTUTe
ZEEDIRHER

Merser o/ VIC G VIC @M

bulthaup  icsid LOUVRE

FrTi Kartell

Figure 2

12y [ I clear zone
E HOﬂ_G KonG DESjGn_InST_ITUTE
DODEENIRFER

172y [~
| —
102y y 112y

Minimum width for
the identity is 20mm

This horizontal version only applies to sponsorship
or co-branding events/activities. For eligibility, the
minimum width of the endorsement line is 30mm
(Figure 1). If the application cannot meet the
minimum width requirement, then the endorsement
line should be taken out, and the minimum width of
this version is 20mm (Figure 2).

11
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Corporate Colour Scheme

HKDI Purple (logo) Black

Pantone 2607C CMYK  0C OM 0Y 100K
Pantone 2607U RGB R35 G31 B32
CMYK  81C 100M 0Y 7K WEB 231F20

RGB R84 G41 B136

WEB 542988

HKDI Purple (bar/background)

Pantone 2627C

Pantone 2627U

CMYK 85C 100M 25Y 0K
RGB R84 G48 B122
WEB 54307A

Colour is a prominent element within the
identity system. Therefore, proper usage of
corporate colours is crucial to the integrity of
the brand expression.

Purple and Black are the corporate colours.
Purple represents royalty, leadership and
authority, suggesting vigour, richness and
pre-eminent qualities.

12
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Departmental Colour Scheme

Grass Green Sunny VYellow

Pantone 374C Pantone 127C

Pantone 372U Pantone 127U

CMYK 25C OM 75Y 0K CMYK 0C 10M 75Y 0K
RGB R199 G220 B105 RGB R255 G223 B93
WEB C7DC69 WEB FFDF5D

Coral Pink Sky Blue

Pantone 487C Pantone 543C

Pantone 488U Pantone 544U

CMYK  0C 50M 45Y OK CMYK  40C 10M 5Y OK
RGB R246 G150 B128 RGB R148 G197 B224
WEB F69780 WEB 94C5E0

The corporate colours are complemented by the
four secondary colours below:

Grass Green
Sunny Yellow
Coral Pink
Sky Blue

The colours echo nature and its harmony,
relating to the heaven and earth concept of the
HKDI signature.

13
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Background Control

Correct usage of HKDI signature on photographic or multi-coloured backgrounds

==
=

HONG KONG
DESIGN
INSTITUTE
EEAE

RiHEBRE

Purple signature
on light
photographic
background

HONG KONG
DESIGN
INSTITUTE
5ENF

RitBRE

Purple signature
on light textured
background

==

HONG KONG
DESIGH
INSTITUTE
BENE

RtER

Reversed white
signature on

dark photographic
colour background

Purple signature on indiuidual colour background

HONG KONG
DESIGN
INSTITUTE

EBERNE

Rt 2k

HONG KONG
DESIGN
INSTITUTE

EERNE

Rt 2 kR

HONG KONG
DESIGN
INSTITUTE

EAERNE
Rt Bk

HONG KONG
DESIGN
INSTITUTE
B5ERNE

R B R

Reversed white
signature on
dark colour
background

HONG KONG
DESIGN
INSTITUTE

EBERNE
Rt Bk

It is essential to ensure the clear visibility of the
HKDI signature when it appears on a variety
of backgrounds.

The signature should be purple if the background
is light, and reverse white if the background
is dark.

Individual colour can be used as background.
In this case, all signatures must be purple.

The colours can be used for special events
organised by the individual programme areas.
The signature should always be printed in the
minimum clear space as stated on page 9.

14
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Never reproduce the
signature smaller than
the recommended
minimum size.

Never use the symbol
in other than a
vertical position.

Never reproduce the
signature on texture.

Never reproduce the
signature on a
background that does not
offer sufficient contrast.

H

HONG KONG

SIGN

T4 O R 4 R 3 OH

Do not use only part of

the HKDI symbol.

Never create different
signature lockup.

Never create an
outline around
the signature.

Do not put a frame

around the logo unless

in plaques for awards
due to technicality
in production.

Incorrect Usage of Corporate Signature

Never apply a
gradation to the
HKDI symbol.

Never reposition and
resize the elements of
the HKDI signature.

Never reproduce the
signature in
different colours.

Never reproduce the
signature on a

photographic background

that does not offer

sufficient contrast.

Never alter or reposition any part of the HKDI
signature. The examples at left illustrate some,
but not all incorrect usage of the signature.
Always reproduce the signature in the specific
colours and lockups as indicated in this Guideline.

15
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oedm ABCDEFGHIJKLMNOPARSTUUWRKY Z
gnaiure Lockuns abcdefghijklmnopgrstuuwxyz
Minimum Clear Space ~@#SBNE™ [] _t-= [/] {|}<:;>’”
Minimum Size 1234567890

e wess ABCDEFGHIJKLMNOPARSTUUWKYZ
Identity for Sponsorship Usage adeefghijklmnopqutuumeZ
Corporate Colour Scheme T~ ! @ #$%A8* [J —-I-_= [/] {|}< : ; >,”

Corporate Signature

Purple Bar

Departmental Colour Scheme
Background Control

Incorrect Usage of
Corporate Signature

Typeface
Imagery

Uisible Language

1234567890

Typography is considered to be the brand voice of
HKDI and is an important aspect of the identity
system. The consistent use of typeface allows the
audience to readily recognise the HKDI identity.

The HKDI fonts are specially designed to be used
as display titles in the HKDI identity system. It
consists of two weights, medium and bold. The
letterforms are elongated with rounded corners
for a distinctive and elegant effect to echo the
rounded features of the logo and the Chinese title.
Aesthetics and legibility are prime characteristics
of the HKDI fonts.
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Typeface (For Body Text)

Helvetica Neue
57 Condensed

Helvetica Neue
67 Medium
Condensed

Helvetica Neue
77 Bold
Condensed

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
~@#S%A*()_+-=[/[{I}<:;>""
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
~@#$% A &*()_+-=[/|{}<:;>""
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
~1@#$% A &*()_+-=[/1{l}<:;>’”
1234567890

For body copy, the Helvetica Neue family of fonts
will be used.

17
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Typeface (For Chinese Copy]

M AR 258

M KEgE

BRAERTERUEBRANBNEREXRCA

PREARSIXEBEEEFTHRGTAT °

BEENERTERUBENERNERTEACHE

BEARIBEIXEFES/HNRTAL -

For Chinese copy, the M A 2288 family of fonts
will be used.

18



Infroduction
Brand Elements
Templates
Master Artworks

Corporate Signature

Signature Lockups

Minimum Clear Space
Minimum Size

Identity with UTC Endorsement
Purple Bar

Identity for Sponsorship Usage
Corporate Colour Scheme
Departmental Colour Scheme
Background Control

Incorrect Usage of
Corporate Signature

Typeface
Imagery

Uisible Language

Correct Imagery Style — People

The photography used should be natural, direct,
dynamic, engaging and most importantly
demonstrate the “think-and-do” learning and
teaching approach of HKDI. The images illustrate
interactions in a wide range of activities and also
showcase students design works.

19
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Incorrect Imagery Style — People

BEky BRMTRIYE

2007 4 I & X i iE 3

The following imagery style for people should
be avoided:

- strange angle / hidden camera angle
- tourist type of group photo

- funny face expression

- lack of focal point

- capture people’s back instead of front
- posed portrait

- blur image

20
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Correct Imagery Style — Student Work

Student works are the true reflection of the HKDI
learning experience which include creativity, fun,
culture sensitivity and global perspective which

are key components of the HKDI brand promise.

When selecting student work for promotion
materials, focus on the design and avoid
busy backgrounds.

21
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B

amusemen

Fashiaon

Presentation boards of students should not be used
in promotion materials.
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Uisible Language

The SQUARE is a simple, pure and basic form
commonly used in design. Because of its flat base,
straight edges and right-angled corners, the
SQUARE symbolises stability a quality essential for
a firm foundation, and fitting to portray HKDI’s
solid design education.

To make it a unique feature of HKDI and to
complement the signature’s rounded letterforms,
each of the square corners is rounded off,

where applicable, to further represent each
programme area.
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al

Progression 1 Progression 2
Focus 1 Focus 2

Vibrancy 1 Vibrancy 2

Progression 3

Focus 3

Vibrancy 3

Compositions derived from the creative
interpretations of the colourful spaces made up

the VISIBLE LANGUAGE of the HKDI brand identity.

It is distinctive and easily recognisable, reflecting
HKDI’s vibrancy, versatility, cultural fusion and
multi-dimensional synergy.
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Pop Fusion 1

Pop Fusion 4

Interaction 1

Pop Fusion 2

Connection 1

Interaction 2

N

-

Pop Fusion 3

S

L

Connection 2

Interaction 3
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Corporate Leuel

1. Corporate Communication

@

Business Card Mr Konstantine Kouros é
Title Name X
2 e
Lefterhead G fi

M +852 9228 8285
T +852 2436 8648
F +852 2436 8643
gshiu@vtc.edu.hk

Enuelope

Euent Signage

Hong Kong Design Institute (HKDI)

s Department of Engineering
H 20 Tsing Yi Road - Tsing Yi Island
. = NT - Hong K

Power Point z onoeng

2 EEAERHER

£ IR%
DOCUmeﬂT Member of VTC Group = EBAREKERKHNE

VIC WiEnE

Departmental Leuel

h
) X
Mr Konstantine Kouros %

Title Name X

Credentials 1 m

. . Credentials 2 ﬁ

Design Printing & Fashion & Multimedia & Credentials 3
Y Digital Media Textiles Internet
Technology M +852 9228 8285

T +852 2436 8648
F +852 2436 8643
gshiu@vtc.edu.hk

%
"

53
3
&

Hong Kong Design Institute (HKDI)

&
g
B 5 Department of Engineering
@ H 20 Tsing Yi Road - Tsing Yi Island
B = NT-Hong Kong
a
B 2 EEAERHER
£ IE%
X OEBEAERSERBAL

Member of VIC Group
VIC #ini S

Member Member of
7 -

VTC Mt t
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1. Corporate Communication = =
Business Card DESIGN
INSTITUTE
H -
Letterhead
Enuelope

Euent Signage
Power Point —

Document

Member of VTC Group 7/F VTG Tower - 27 Wood Road T (852) 2836 1912
VIC it 8 Wan Chai - Hong Kong F (852) 3520 4185
ERBFIEUSHMENARARTR www.hkdi.edu.hk
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DL Enuelope Ad Enuelope

1. Corporate Communication
P =

Business Card o

Letterhead F]:‘én:?i%:@
EENE
R ER

Enuelope

Euent Signage R

Power Point

Document A5 Enuelope

=
=

HONG KOG

DESIGN

Member of VTC Group 7IF VTC Tower - 27 Wood Road - Wan Chal - Hong Kong
VIC MRt E ERRFEATERRAKBALTE

Member of VIC Group 7IF VTG Tower - 27 Wood Road - Wan G - Hong Ko
VICHuRE ERRFEEIRHENAS KRR
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Business Card
Letterhead
Enuelope
Euent Signage
Power Point

Document

Euent Signage Template

HONG KONG
DESIGN
INSTITUTE

EARNE

RiHBR

Member of VIC Group

VIC i &t 8

HKCRC
Rebranding Programme
Presentation

2:30-5:30pm

www.hkdi.edu.hk e mnp UBRIAE-ATRE
Creatiue Talents New Horizon
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Power Point Template

Slide 21
14111/08
€ HKDI 2008

— e e e e e e e e e e e e e e e e e = e e— m— m— —

— — — m— m— m— m— — o e e e e o o e e m— m— m— )

Space for body text:
Helvetica Neue 57 Condensed 18pt

* |f HKDI font is not available, you may use Helvetica Neue 57 Condensed

30
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Letterhead
Enuelope
Euent Signage
Power Point

Document

Document Template

It is suggested to use the HKDI Typeface (Helvetica

information about the HKDI Typeface, please refer

PERFORMANCE REMINDER 2007-2008
E ASSESSMENT FORM 2008-2009
A — = - N nden n text. For mor
I I Ty D umi -
SEL Popd Typepeser Weok T4 Gow & anee
assarchand Anayss [&e [ ¢ [ © | N [
Range and Understanding of Research 10% |0 0 ojo o ojo o o oo ©  Failing to hand in “an assignment / project 5 working days after the deadline.
Comments o Andacerts modueprject e sy [Ty —
= g S —
B
o e W T [ v [ * ——,
==k - Tt
Depthand varety of experiments 2 ‘GARS 3.1 states thatthe minimum pass mark for a Module 40%.
Comnision e 1o 5 o5 0 ol0 . e oo
‘Comments ‘satisfying the % pe
et s e i 15 s
e o
N 1 o v iy, astons o 6o i s et you st sk i o your ‘e
Tosoicl Compeonce [ [ 7 | [l
el i N ECE B K S ot R
Comiondfosbis | ooloaslacaaas
Commets
[——— [Rp—
Dt ‘Student’s Name ‘Student Number
[an] 7 [ ¢ [
audienca W% |oemoeeoeeoeo ‘Course Title / Course Number Acadzmic Year
Sy s i
] P
oS Dt s e s G et A .S, S
Grade Sgmaturo anital | Dote | Sudenvssignanwe | oste |
T [ I
[Ptogesor [
[oaee~ oo Fom | o we | 5 en | & mm |
= PROJECT BRIEF 2007-2008 == TUTORIAL RECORD 2007-2008 WARNING LETTER 2007-2008
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copy. When copywriter and
Backdrop account service are still R A TR -BAZEITEE, ¥=AHo
arguing with the clients, it is
impossible for art director to
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HON nG

DESIGN

INSTITUTE
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Fashion & Textiles
Higher Diploma in Fashion Image Design

This is not a real copy, we
always call this as dummy
copy. When copywriter and
account service are still
arguing with the clients, it is
impossible for art director to
wait for the final copy.

Example

==
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Keynote Speaker
Mr Liang Tan
Senior Design Director, Landor Associates

Since coming to Hong Kong in 1996, Liang has been instrumental in leading
multi-disciplinary projects for large corporate clients such as Bloomberg, IBM,

Swire Properties, Cathay Pacific, Cosco and luxury brands such as Louis Vuitton,

Hermes, Dolce & Gabbana, and Swarovski. Malaysian born of Chinese descent
and brought up in Australia, Liang has a strong understanding of cross-cuitural
trends and issues that are relevant to both business and social context.

Kwai Chung

ammm BREE AFAE

VIC MR & Creative Talents New Horizon

Member of VTC Group www.hkdi.edu.hk

12 December 2008 (Friday)

5:00 - 6:30 pm

Innovation Forum, Hall 7B
HK Convention & Exhibition Centre
1 Expo Drive, Wan Chai, HK

RSVP
Please email fax the reply slip
to adasywu@vtc.edu.hk /
3520 4185 before 28 Nov 08

Enquiry
Ms Ada Wu

T 2836 1951
F 3520 4185

Member of VTC Group
VIC i i8nt &

HKDI Alumni Speakers

Dr Ellen Lau
Cable Consultancy Limited

Graduated from Jewellery
Design at Lee Wai Lee
Technical Institute in 1989,
Ellen worked as a jewellery
designer gaining hands-on
knowledge on design
application, manufacturing
and sales. An all-round expert
in the trade, she attained
gemology diplomas and
accreditations in business
administration.

www.hkdi.edu.hk

Mr Tequila Chan
Associate Professor

Shantou University ~ Cheung
Kong School of Art and Design

A graduate of Graphic Design
at Tsing Yi Technical College in
1998, Tequila is a specialist in
creating interactive and
multimedia arts, design and
software. He is now the
Associate Professor of
Shantou University.

3

i

Trend Spotting

at Business of Design Week 2008

Mr Garry Wong
Fashion Executive Director
Modele de Prudence

Garry was a graduate of Fashion
Design at Sha Tin Technical
Institute in 1993. Upon
graduation, he started his own
brand, “Modele de Prudence”
with chain stores in Tsim Sha
Tsui and Causeway Bay. His
brand is now in overseas
markets, including Europe,
Mainland China and Taiwan

MR- ATHE

Creatiue Talents New Horizon
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Booklet Template

www.hkdi.edu.hk

www.hkdi.edu.hk

Front Cover

HKDI

Brand Book & & = it
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S
INSTITUTE
ERANE

Member of VTC Group

VIC S

ARG 20072 MEARBEFEHRALE
BREQKEREWSE

Travelling Exhibition and Seminar of Kan Tai-keung

Design Award 2007

Worldwide Chinese University Students Graphic

Design Competition

21.5.2008 - 28.5.2008

e-invite contents

The Hong Kong Design Institute (HKDI) regularly invites design masters from around the world to give
talks and personal sharing on their experience and insights of the design world. Design origins from
inspirations and exposure. It is our mission to bring to our students the global perspectives and

cultural sensitivity which are essential in the practice of design.

www.hkdi.edu.hk mmmm MR- -AFRE
Creative Talents New Horizon

Example

TR EHR2007 2 REA KRB E FEHRTHE
ERERKDRERTE

Travelling Exhibition and Seminar of Kan Tai-keung

Design Award 2007

Worldwide Chinese University Students Graphic

Design Competition

21.5.2008 — 28.5.2008

HatE

2008558210 T2 E4RF

M et fEREER
EREEHBSRR(FRE LHR) —RBREDEAE
BT E BN

AFEER  F#EHRHEwWww.hkdi.edu.hk/new.html
&3 2836 1951

R
20085 5H21H T 4K E6l
2008F5H22%28H EF10BET 6k

(EPATHFIRERREHAKS)
EFREXRYESR(EEELIR)EE

FRLFEEIEEN
RBAE
Seminar
& # i 21 May 2008 2:00pm — 4:00pm

Speaker: Dr Kan Tai-keung ~ Conducted in Cantonese
1/F Jockey Club Lecture Theatre, IVE (Morrison Hill)
6 0i Kwan Road, Wan Chai, Hong Kong

RSVP only. Please download application form from
www.hkdi.edu.hk/new.html
Enquiry 2836 1951

Exhibition
21 May 2008 4:00pm - 6:00pm
22 — 28 May 08 10:00am - 6:00pm

(Closed on Saturday 1:00pm — 6:00pm and Sunday)
Hall, IVE (Morrison Hill)

6 0i Kwan Road, Wan Chai, Hong Kong

Free Admission

The Hong Kong Design Institute (HKDI) regularly invites design masters from around the world to give
talks and personal sharing on their experience and insights of the design world. Design origins from
inspirations and exposure. It is our mission to bring to our students the global perspectives and
cultural sensitivity which are essential in the practice of design.

Member of VTC Group i BRXM-ATRE
VIC M S AL UL Creatiue Talents Nlew Horizon
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HONG KONG

DESIGN

www.hkdi.edu.hk

Example
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INSTITUTE
FEAE

BHER

FRURRARRABRHES

EEBEARERNARY R4
e
E®I%)
wi
Bh B

FLETSC
L

with passion

Encourage

innouation

Transform
ideas info
practical solutions:

e
Embrace C" -
diverse cultures ] y ‘£

www.hkdi.edu.hk

Rationalise

thinking
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Vertical version

1/3x x 1/3x

1/3x

HONG KNG

2x
4
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Maximum Minimum Minimum Maximum
Distance Distance Distance Distance

* Please resize this template, depend on different sizes of production.

Horizontal version
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HONG HONG
DESIGN
INSTITUTE
Ny
EEX T

www.hkdi.edu.hk
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HONG KONG
DESIGN
INSTITUTE
EENF

&5t E K
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HONG KONG
DESIGN
INSTITUTE
5ENE

&5t 8k

== HonG KONG DESIGN INSTITUTE
DEBENETRFAZR

== HonG KoNG DESIGN INSTITUTE
OE5ENEIRFLR

Master Artworks are for actual use and may be used
as reference models by supply. Artworks are
available in electronic files on our following network.

http://www.hkdi.edu.hk/template
Login: template
Password: HKDIpassword
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